11.10.21 Script for CMI Virtual Press Release to Announce Can Manufacturers Institute
Members Commit to Aluminum Beverage Can 70 Percent Recycling Rate by 2030
Sherrie Rosenblatt: I’m Sherrie Rosenblatt, VP of Marketing and Communications at
Can Manufacturers Institute. A couple housekeeping notes before we get started.
Everyone will be on mute until the Q&A at the end. We ask that only media ask
questions during the Q&A. You can also put your questions in the chat box, but please
note your name and organization along with your question. Thank you.
I’m now going to turn it over to CMI’s president, Robert Budway.
Robert Budway: Thank you, Sherrie. I’m Robert Budway, president of Can
Manufacturers Institute (CMI). CMI represents U.S. metal can manufacturers and their
suppliers.
Thank you to all the media and key stakeholders joining us today.

I’m very excited about today’s announcement of aluminum beverage can recycling rate
targets. Today represents a renewed and expanded effort to increase the aluminum
beverage can recycling rate.CMI’s beverage can manufacturer and aluminum supplier
members are committed to achieving our ambitious targets.
I have been at CMI for more than 30 years and during that time I’ve seen how the can
industry has consistently committed and invested in raising recycling rates.
These targets represent the industry’s promise to be responsible stewards of the planet
and sustainability leaders. The targets include a 70 percent U.S. aluminum beverage can
recycling rate by 2030. More on those targets and our approach to achieving them in
just a bit.
I want you now to hear directly from a CMI member about why they are making this
commitment. First up is Jennifer Cumbee, Ardagh Metal Packaging’s Chief Sustainability
Officer for Global Metal, explaining the extreme importance of these recycling rate
targets. Ardagh Metal Packaging is a leading global beverage can manufacturer and an
important CMI member.
Jennifer Cumbee: “Ardagh Metal Packaging is very pleased to align with aluminum
beverage can manufacturer and aluminum can sheet producer members from CMI to set
ambitious beverage can recycling rate targets. Now is the right time. We are seeing
unprecedented demand for our infinitely recyclable aluminum beverage cans. And we
need more used beverage cans to be recycled so we have the aluminum to build on the
beverage can’s industry-leading 73-percent recycled content in the U.S. The bottom line
is higher recycling rates and higher recycled content further establish the beverage can
as a leader in carbon footprint reduction and solidify the beverage can as a perfect
example of a Circular Economy, where recycled cans return to store shelves as new
cans.”

Robert Budway: Jennifer mentioned the importance of hitting our targets—70% by
2030, 80% by 2040, and 90%+ by 2050—and when we reach them, it will mean a
significant environmental and economic impact.

Consider that if the aluminum beverage can recycling rate had been 70 percent in 2020,
instead of the beverage industry-leading 45 percent, there would have been around 25
billion more cans recycled. These 25 billion cans would have generated more than $400
million in revenue for the U.S. recycling system and resulted in energy savings that
could power more than 1 million U.S. homes for an entire year.
In other words, in 2020, each percentage increase in the aluminum beverage can
recycling rate would have led to nearly $17 million in revenue for the U.S. recycling
system and energy savings that could power more than 46,000 U.S. homes for a year. If
you’re interested to see how we calculated these impacts, check out the website Can
Recycling Impact dot com.
Now, to hear more about the importance of these recycling rate targets, here’s Keefe
Harrison, CEO of The Recycling Partnership, a national recycling non-profit transforming
recycling for good.
Keefe Harrison: “The aluminum can industry has been committed to recycling for
decades. They helped start The Recycling Partnership and with these goals today they
are leaning in even further. We know that recycling is good for the economy and the
environment, specifically carbon savings by making sure that those cans displace virgin
material. That’s why we are going to work hard with CMI and the aluminum can
industry to make these goals a reality.”
Robert Budway: And now I’d like to introduce our Vice President of Sustainability Scott
Breen to talk about how we plan to achieve these targets.

Scott Breen: Thank you, Robert. I am thrilled to share with you the commitment CMI
members are making to achieve these aggressive recycling rate targets. It is because of
their intimate involvement and serious pledge, that I am able share this plan on their
behalf.
The CMI members supporting these targets are the can manufacturers Ardagh Metal
Packaging, Canpack, Crown Holdings and Envases; and aluminum can sheet suppliers
Constellium, Kaiser Aluminum, Novelis and Tri-Arrows Aluminum.

I want to set the stage by presenting the current aluminum beverage can recycling rate
and then talk about how it has shifted over time.
What you’re seeing are the results from the 2021 aluminum beverage can sustainability
key performance indicator document that has data for 2020. The update to these KPIs,
which is produced in collaboration with the Aluminum Association, was also released
today. The Aluminum Association represents aluminum production, fabrication, and
recycling industries, and their suppliers. We have for years transparently reported these
metrics annually and put the aluminum can’s performance against PET plastic bottles
and glass bottles.
I want to focus today on the consumer recycling rate. It’s an accurate representation of
cans actually recycled since it goes beyond collection by providing what percent of cans
shipped by U.S. producers are melted down for recycling, adjusted for imports and
exports. The consumer recycling rate is what the can industry uses to report its
recycling rate. The U.S. aluminum beverage can recycling rate was 45 percent in 2020.
The U.S. aluminum beverage can recycling rate was 45 percent in 2020.
And now I’m going to turn it over to Matt Meenan, Senior Director of External Affairs at
the Aluminum Association, to talk about the change in the recycling rate over time.
Matt Meenan: We include each year in our KPI report this line graph showing the
change in the recycling rate over time. Importantly, this rate reflects the number of cans
actually melted in a furnace for recycling, not simply the material collected. It is a very
accurate depiction of the cans that get recycled each year. Our industry has been
measuring this rate for decades and for the past twenty years or so we’ve averaged
around 50 percent, which is good but not good enough. Aluminum beverage can
producers are incredibly proud of their market-leading recycling rate, recycled content,
value in the bin and more, all of which you can find in our annual KPI report. Moving the
needle on the can’s recycling rate is important to our members, not the mention the
environment and the economy. We are excited to work with our partners like CMI,
particularly as we push for more deposit systems across the country which we think will
help drive this rate in the right direction.
Scott Breen: Perfect segue Matt, as now I want to go over our four pillars of action to
move the needle on the aluminum beverage can’s recycling rate.
The four pillars of action are:
•
•
•
•

Catalyze the passage and implementation of well-designed deposit systems at the
state and federal levels
Increase and improve household and away-from-home recycling
Ensure that more cans are properly sorted at recycling centers
Increase consumer understanding on the importance of aluminum can recycling and
the ability to collect and sell used beverage cans for cash

I’m going to give a bit of detail now on each pillar as well as the action CMI with the
support of its members will be taking in each pillar.
But note that a more detailed roadmap will be published in 2022.

Core to how we will move the needle on recycling rates is with more deposit programs.

It’s clear from the data that recycling rates in the 10 deposit states is higher than those
in non-deposit states.

CMI’s active engagement on deposits is not new. You can see that over the past couple
years, we have started being more public about how deposits get more cans back and
the right way to design a deposit system.

What is new is that we have formed a joint deposits task force with the Aluminum
Association to push for well-designed deposit systems at the federal level and in key
states. Importantly, while writing articles has value and we’ll continue to provide
thought leadership on deposits, this task force will be choosing where we want to be
active on the ground. This is a serious push.
To hear more about this effort and the impact more deposits can have, I’m turning now
to some of our aluminum supplier members.
First, Raphael Thevenin, Vice President for Marketing and Sales at Constellium and then
Kyle Hines, Director of Sustainability at Tri-Arrows Aluminum.
Raphael Thevenin: Aluminum can sheet producers, such as Constellium, recycled last
year in the U.S. nearly 47 billion aluminum beverage cans. This is the equivalent of more
than 130 cans per American which are recycled every year. About 40 percent of those
came from just the 10 states that have a deposit system. We at Constellium supports
new, well-designed deposit systems so that we have additional used beverage cans to
turn into new cans in as little as 60 days. Therefore, we are excited to collaborate with
the industry leaders to support the implementation of new deposit systems in the U.S.
Cheers!
Kyle Hines: Tri-Arrows Aluminum, a leader in aluminum recycling and rolling, is excited
to collaborate with our fellow aluminum can sheet producers as well as leading
aluminum beverage can manufacturers to support a joint effort to advocate for
additional deposit systems. Consumers are rightfully demanding more cans made from
aluminum due to its infinite recyclability. We want to meet that growing demand with
can sheet like ours, and we want to do it with even more recycled content. Deposit
systems will provide the scrap resource we need to deliver on that ambition.

In addition to deposits, we also know that increasing the amount of and access to
recycling at home and away from home will lead to more cans recycled.

Check out this data from The Recycling Partnership. It shows that as household access
increases, less aluminum beverage cans are lost to the trash. For example, households
with drop-off access send 17 pounds of aluminum cans on average per year to the trash
while households with curbside access and robust education send only 8 pounds to the
trash.
Here’s a video from another CMI member, Spooner Ward, Vice President, Sales and
Marketing at Novelis, a major aluminum can sheet supplier, on the industry’s support of
TRP’s recycling access work.
Spooner Ward: Novelis is proud to support The Recycling Partnership. It is pleased that
CMI, Novelis and others in the industry will continue to do so in 2022 as well. TRP does
important work to expand household recycling access across the U.S. such as through its
recycling cart grant program. This makes available more aluminum scrap for Novelis
and other aluminum suppliers to recycle back into new aluminum sheet for our
customers.
Scott Breen: While most cans are consumed at the home, a significant number are also
consumed away from home while driving, at events, on the beach, etc.
In 2022, CMI will explore setting up a partnership with a charity to collect cans at a
venue that uses or primarily uses cans.

CMI has been tracking for a couple years now all venues, businesses, and other awayfrom-home locations that have committed to no longer selling single-use plastic PET
bottles since these commitments are likely to lead these organizations to go toward
aluminum cans. You can see that growing list at cancentral.com slash PET ban tracker.
We plan to use this running list as a starting point for where to set up this charity can
collection program.
For more on the importance and promise of collecting cans for cash, here is a short
video from John O’Maoileoin, Global Sustainability Director at CANPACK Group.

John O’Maoileoin: Did you know that aluminum beverage cans have actually got a high
economic value. This is an opportunity for Americans to collect cans for cash so you can
keep the money for yourselves, or you can donate and give the money to a good cause.
That is what the children at Brunswick Elementary School did. The money they raised
helped fund food--breakfast and lunch—for children in need. Also, the Girl Scouts of
Wisconsin used it to pay for their Applefest. I’m really proud of the targets we’ve put in
place. They are ambitious, but we can achieve it together. And just the more cans you
collect, you are helping the environment or you’re helping a good cause or yourself.
Scott Breen: Beyond the efforts to spur collection of cans for cash, if CMI is successful in
its deposits pillar of action, more deposits will also help reduce litter and increase awayfrom-home recycling.
Further, we hope to spur organic collection of cans for charity by spreading awareness
via our cans for cash dot com website that people can collect aluminum beverage cans
and then sell them for cash to donate to the charity of their choice. Spreading
awareness of this ability to sell cans for cash is part of another pillar.
This goes to a larger point that while I’m talking about these as separate pillars, there is
quite a lot of overlap.
Our third pillar of action is ensuring proper sortation at material recovery facilities -- or
MRFs -- doing the important task of sorting single-stream recyclables by material.

CMI published a report in 2020 that found even though used beverage cans -- or UBCs -are one of most valuable commodities in the recycling stream and MRFs wouldn’t be
able to operate without the revenue from UBCs, there is some missortation that occurs
at recycling centers. The missortation occurs before the facility runs the material
through eddy currents, which are very effective at separating out aluminum.

CMI members Ardagh and Crown generously funded a can capture grant program in
partnership with The Recycling Partnership to catalyze additional can capture
equipment at MRFs.
Just two days ago, we announced a grant to the City of Milwaukee/Waukesha County,
the fourth can capture grant as part of this program. Collectively, these four grants will
lead to the installation of can capture equipment that will catch 67 million aluminum
beverage cans a year that likely would have otherwise been missorted. When these 67
million aluminum beverage cans are recycled each year, that generates more than $1
million in revenue for the U.S. recycling system and energy savings that could power
more than 26 million U.S. homes for one hour.
For more on this program, I’d like to turn to John Rost, VP of Global Sustainability and
Regulatory Affairs for Crown Holdings.

John Rost: Crown Holdings, along with Ardagh Metal Packaging, understood that losing
missorted cans at the recycling centers was a significant problem. So, we worked with
CMI and The Recycling Partnership to set up and fund this can capture grant program.
We are proud knowing that millions of infinitely recyclable aluminum beverage cans
that would have been lost will now be recycled because of this program. We plan to
provide continued support for additional can capture equipment at Recycling Centers
with the ultimate goal of spurring more Recycling Centers to invest in their own
equipment. These investments will quickly pay off given the high value of recycled
aluminum beverage cans.”
Scott Breen: CMI with the support of Ardagh and Crown plans to continue giving out
grants but in 2022 is also exploring a lease-to-own program where we pay for the
upfront cost of the equipment and get paid back over time with some portion of the
revenue from the cans captured with the new equipment.

The fourth and final pillar focuses on increasing understanding of the importance of
aluminum can recycling and the ability to collect and sell beverage cans for cash.

CMI commissioned a survey of U.S. consumers that showed they don’t understand the
can’s sustainability advantages such as 1) metal recycles forever and 2) that the
aluminum can has by far the highest average amount of recycled content among
beverage containers at 73 percent. For example, when asked if they agree the
aluminum is able to be recycled forever (i.e., over and over again), only 38 percent of
U.S. consumers said they agree. We believe increased consumer understanding of the
can’s sustainability advantages will lead to increased recycling of cans.
CMI intends to communicate more about the aluminum can’s sustainability story and
advantages and wants to enable others to do so too. To that end, this year CMI released
its aluminum beverage can sustainability communications toolkit that has
downloadable graphics and stats with citations that anyone can use in newsletters,
social media posts, just to name a few. The toolkit can be found at can central dot com
slash sustainability tool kit. We plan to keep enhancing this toolkit, including more
content around how most all recycled aluminum beverage cans become new cans. We
actually just added a short video that shows the 60-day journey cans take from
recycling bin back to store shelf as a new can.
In 2022, we plan to do some on-the-ground communications work in the communities
in which the industry has invested in can capture equipment at the local MRF. That way,
more used beverage cans show up to the front door at the MRF that is equipped to
then properly sort those cans to be recycled.

Also, the industry sees recycling messaging on the can as a precise way to reach
consumers who have cans to recycle and motivate them to put them in the bin. CMI
members plan to encourage beverage brands to adopt messaging on cans that
emphasizes their sustainability advantages so people realize the importance of recycling
their cans. Metal recycles forever is a globally used logo and cans: infinitely recyclable is
a CMI logo. Both make the needed point and are freely available to use with a quick
license agreement.
We also believe if more people and organizations understood cans can be collected and
then sold for cash, this would increase can recycling. To spread that awareness and
make it easy for people to start collecting cans for cash, CMI this year launched cans for
cash dot com. It has a map from iScrapApp where users can find the metal scrap yard
closest to them of the thousands across the country, information so people can see how
much money they would receive, helpful hints for can collection, and case studies for
inspiration.
We will conduct activities in all four pillars because each has demonstrated the ability to
get significantly more cans recycled. But the one that most moves the needle is a
deposit system.
And now to talk about the core part of the plan – catalyzing new deposit systems – here
is Rick Siegel, Director of Sales at Kaiser Aluminum.
Rick Siegel: Given that the average recycling rate for aluminum beverage cans in the 10
deposit states is 77 percent, we know one scenario to achieve aluminum beverage can
recycling rate targets is a national deposit system. The industry, however, has also done
modeling of what it would take to achieve the targets in the absence of a national
deposit system. The model shows that it will take several states enacting new deposit
systems, in addition to at-home and away-from-home recycling. Since new deposit
systems are central to achieving our industry’s targets, as well as increasing recycled
content in the can sheet that companies like mine, Kaiser Aluminum, along with others,
produce, we are proud to support the industry’s new aluminum beverage can recycling
rate targets and advocate together for new deposit systems in the United States.”
Scott Breen: More details, such as on the modeling that Rick mentioned to achieve our
targets, are forthcoming with our roadmap next year. We’re excited about the targets
and our renewed and expanded effort to have more cans complete the circular journey
into new cans. Thanks everyone for joining us today. Back to you, Robert.

Robert Budway: Thank you for your time and attention. A recording of this media
event, along with a press release, will be sent following this call to all those that
registered. The press release will also be posted in the media center on can central dot
com. The recording will also be distributed through CMI’s social media channels on
Facebook (@cansrecyclable) and LinkedIn. Everything can also be found at
cancentral.com/targets. If you have additional questions after today’s event, please feel
free to contact Scott Breen at sbreen@cancentral.com.

Sherrie Rosenblatt: Thanks Robert and Scott. If there are any questions, please unmute
yourself, introduce yourself and your affiliation, and then ask your question.

