








nationally, CVP provides local programs with tangible tools 
for increasing participation, growing revenue and, most  
importantly, measuring success.

In 2008, several new communities signed onto the program, 
including McCloud County, St. Louis County and the city of 
Duluth in Minnesota, as well as the cities of Conyers, Griffin 
and Savannah in Georgia. CVP is helping the state of Georgia 
launch a state-wide recycling marketing campaign which is 
scheduled to start in mid-2009. CVP also developed additional 
tools for local use by communities, including three issues of its 
popular newsletter Bin Buzz and a re-vamped website at  
www.RecycleCurbside.org.

Perhaps most note-worthy in 2008 was the new partnership 
with Keep America Beautiful, a national non-profit 
organization with 587 affiliates nationwide. The partnership, 
seen as an alliance of goals and resources, officially kicked off 
on January 1, 2009, yet plans were set in motion in 2008 due 
mainly to CVP success in partner communities.

Since its inception in 2003, CVP has helped communities 
grow participation and increase recycling. On average, 
communities that partner with CVP to implement and 
measure education campaigns have seen an 18% increase in 
participation, yielding a 23% increase in recycling volume. 

Another key component of the ACC recycling programs 
is the Recycle Challenge, mostly funded by the ACC and 
run by Anheuser-Busch Recycling. The Recycle Challenge 
provides drop-off containers at schools and churches to collect 
aluminum beverage cans; local schools earn money for what 
is collected and communities learn about recycling and the 
environment. The program currently runs in eight cities with 
528 bin placements. As of August 2008, over 1.5 million 
pounds of aluminum beverage cans had been collected. 

ACC recycling programs continue to focus on the value of 
consumer education.  In conjunction with Master Trainers, 
the ACC rolled out new interdisciplinary workshop modules 
highlighting the benefits of recycling and showcased them at 

conferences for the National Science Teachers Association, the 
North American Association of Environmental Educators, the 
National Earth Science Teachers and the National Recycling 
Coalition Annual Congress.  Over 7,000 curriculums were 
distributed via hardcopy, CD or download from cancentral.
com in 2008, including the new Cans: Infinitely Recyclable high 
school model.

The ACC hosted its sixth consecutive intra-industry America 
Recycles Day Challenge in 2008, continuing to raise recycling 
awareness and reinforce the industry’s commitment to 
sustainability and the environment.  During the competition, 
plant employees deliver can recycling messages to their 
communities and demonstrate the value of aluminum beverage 
cans. Forty-five aluminum supplier and can manufacturing 
facilities participated in 2008; a record 198 tons of used aluminum 
beverage cans were brought in for recycling and the program 
raised $216,000 for Habitat for Humanity, the American Red 
Cross, Toys for Tots, local parks and other recycling programs.  

In 2008, the ACC held its first National School Recycling 
Challenge. America Recycles Day plant participants involved 
local schools and the contest recognized schools with the largest 
per capita recycling numbers.  New school outreach materials 
were created to accompany the ACC’s environmental curricula 
and 115 schools participated, representing 100,000 students.  
On average, students recycled 0.53 pounds per student, although 
the winning school recycled an impressive 10 pounds of UBCs 
per student.  The schools raised $25,000 and many incorporated 
beverage can recycling as a year-round activity. 

Aluminum Supplier/Can Manufacturer Category
1. Rexam, Saint Paul, MN
2. Rexam, Fremont, OH 
3. Anheuser-Busch Packaging, St. Louis, MO

Mayor/Municipal Recycling Outreach
1. ARCO Aluminum, Louisville, KY
2. Novelis, LaGrange, GA
3. Ball Corporation, Monticello, IN

National School Recycling Challenge
1.  Academy of St. Rose Philipine Duchesne, 

Florissant, MO – Anheuser-Busch Packaging
2.  St. John’s Lutheran School, Arnold,  

MO – Anheuser-Busch Packaging
3.  St. Rose Philipine Duchesne School, Florissant, 

MO – Anheuser-Busch Packaging

Congratulations to our 2008 Winners…
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Market Data Committee

In 2008, the CMI Market Data Committee continued 
to collect aggregated can shipments data and  
distribute it to members, the media and the  
financial community.

The Committee continues to analyze metal can shipments data 
in order to determine whether CMI will again breakout the 
individual product categories that were combined in 2006 due 
to changes in CMI’s disclosure rules.  

As always, the Committee will continue to provide CMI 
members with information to assist with business goals. 
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Can Shipments Report

*Participants in the CMI Metal Can Shipments Report manufacture over 98% 
of the metal cans in the United States.  In order to represent the entire domestic 
can industry, CMI estimates can shipments for non-reporters in its reports.

About This Report
The Metal Can Shipments Report is compiled directly from 
reports received from can manufacturers unless otherwise 
noted.  This statistical program is sponsored by the Can 
Manufacturers Institute and is under the direction of the CMI 
Market Data Committee.

CMI Market Data Committee
Asti Belt Ball Corporation
Tom Slauter Metal Container Corporation
Kathy Quinn Rexam 
Carolyn Takata Silgan Containers Corporation
Sean Reilly CMI

Acknowledgments
The Can Manufacturers Institute gratefully acknowledges the 
cooperation of all industry participants, especially the assistance 
of the members of the CMI Market Data Committee for their 
efforts in the compilation of this annual report.  

Participants*
Ball Corporation
BWAY Corporation
Crown Holdings, Inc.
Impress USA, Inc.
Metal Container Corporation
Rexam 
Silgan Containers Corporation
Van Can Company
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Definitions

General Definitions

A metal can is a single walled container constructed wholly 
of tinplate, blackplate (including tin free steel), waste plate, 
aluminum sheet or impact extrusions, designed for packaging 
products.  It excludes steel pails defined as single walled 
shipping containers having capacities of one to 12 gallons 
inclusive, that are cylindrically constructed of steel of 29 gauge 
and heavier.

Shipments for use by the same company, an affiliate, subsidiary, or 
parent company are considered as shipments FOR OWN USE.  
All others are considered shipments INVOICED FOR SALE.

Coverage of this report is confined to metal cans and ends 
shipped for use on metal cans by metal can manufacturers.

Product Definitions

Shipments:  The actual number of unfilled can bodies produced, 
invoiced for sale and shipped from a location within the U.S. or 
U.S. controlled territory.

Exports:  The actual number of unfilled can bodies produced, 
invoiced for sale and shipped from a location within the U.S. or 
U.S. controlled territory to a location outside of the U.S. or U.S. 
controlled territory. 

Alcoholic Beverages:  A two piece aluminum container 
containing beer, non alcoholic beer, wine/spirits, or wine/spirit 
coolers.

Non-Alcoholic Beverages:  A two piece aluminum beverage 
container.  Includes all carbonated and non carbonated soft 
drinks, iced tea, tonic, waters, juice beverages, milk or dairy-
based beverages, and isotonic/energy drinks.

Fruit:  Includes all conventional fruit items:  apples, apple 
sauce, peaches, pears, pineapple, etc. and all citrus items.  Does 
not include fruit juices, which are in the Fruit/Vegetable Juices 
category.

Pet Food:  Includes cat, dog and fish food.

Vegetables:  Includes conventional vegetable items:  peas, green 
beans, corn, tomatoes, etc.  Also includes dry line items:  baked 
beans, kidney beans.  Includes mushrooms and pickles.  Does 
not include soup which is in Soups & Miscellaneous Foods.  
Does not include vegetable juices, which are in the Fruit/
Vegetable Juices category.

Soups & Miscellaneous Foods:  Includes all food items not 
otherwise enumerated. Includes soups, edible oils and solid 
shortenings, spaghetti, spices, baking powder, extracts, yeast, 
sandwich spreads, jams, mayonnaise, snacks, cocoa, dough, 
flour, honey, nuts, popcorn, popped corn, potato chips, pretzels, 
rice, noodles, sauces, syrups, cake, candies, cereals, loose tea 
and canned bags.  Also includes drugs intended for human 
consumption except milk based drugs which are in Other Foods.  
Does not include iced tea which is in Non-Alcoholic Beverages.

Other Foods: Includes Baby Food, Dairy, Fruit/Vegetable 
Juices, Seafood, and Meat & Poultry, including all milk or soy 
based baby formula and baby food products. Also includes 
dairy products, such as butter, cheese, eggs, milk, milk-based 
products, ice cream, etc. Also includes non milk-based puddings. 
Does not include milk or dairy-based beverages in two-piece 
aluminum beverage containers. Includes Seafood: fish and 
shellfish. Includes all conventional meat and poultry items: ham, 
luncheon meat, potted meat, vienna sausage.  Also includes chili 
and meat stews.  Does not include soup and spaghetti with meat 
which are in Soups & Miscellaneous Foods.  Does not include 
fruit and vegetable juices in two piece aluminum beverage 
containers.

Aerosol:  This is the only category restricted by can type.  
Includes food and nonfoods.

Other Nonfoods:  Includes all other nonfood items not 
otherwise enumerated.  Includes adhesive strips, alcohol, 
tennis balls, cements/dressings, chemicals, cleaners, cosmetics, 
dentists’ supplies, disinfectants, dyes, ether, wood fillers, 
games/toys, germicides, gasoline, lubricating grease, grinding 
compounds, insecticides, pencils, photographic supplies, plaster 
of paris, floor/shoe/leather/other non automotive polishes, 
body/cleanser/talcum powders, roofing cement, grass seed, 
shaving preparations, soaps, solvents, stamp pads, tobacco and 
automotive products such as motor oil, anti freeze, brake fluid, 
gasoline, radiator additives and automotive polish.

Can Manufacturers Institute  //  2008 Annual Report & Can Shipments Report 19



Total Metal Cans Shipped

BY MARKET
For Sale
Beverage
Food
General Packaging
For Own Use
Beverage
Food 
General Packaging

BY PRODUCT
Beverage
Alcoholic
Non-Alcoholic

Food
Coffee
Fruit (Excluding Juices)
Vegetables (Excluding Juices)
Soups & Miscellaneous Foods
Pet Food
All Other Foods**

 Food By Process
 Two Piece
 Three Piece

General Packaging
Aerosol
Other Nonfoods

135,998

*
27,453

4,989

*
2,118

0

101,438
32,247
69,191

29,571
303

1,203
10,041

5,232
6,853
5,939

17,188
12,383

4,989
3,855
1,134

134,610

*
27,141

5,250

*
2,073

0

100,146
32,768
67,378

29,214
282

1,271
9,565
5,460
6,978
5,658

16,942
12,272

5,250
4,047
1,203

132,105

*
27,586

5,140

*
2,015

0

97,365
33,358
64,007

29,600
257

1,188
9,881
5,406
6,914
5,954

17,632
11,969

5,140
4,024
1,116

-1.9%

1.6%   
-2.1%

-2.8%
--

-2.8%
1.8%

-5.0%

1.3%
-8.8%
-6.5%
3.3%

-1.0%
-0.9%
5.2%

4.1%
-2.5%

-2.1%
-0.6%
-7.3%

2007 % Change
2007 - 200820082006

Metal Can Shipments: 
2006 - 2008
(Millions of Cans)

* To avoid disclosure of individual company data, this category has been omitted.
**Includes Baby Food, Dairy, Fruit/Vegetable Juices, Seafood, and Meat & Poultry cans.
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471 (-8.1%)

4,732 (-1.6%)

6,168 (-2.7%)

1,957 (-6.0%)

10,591 (2.3%)

6,570 (-8.6%)

291 (-38.2%) 

4,828 (2.0%)

6,627

1,597

10,350

6,812 (3.7%)

275 (-5.7%)

4,965 (2.8%)

6,222 (-6.1%)

1,508 (-5.6%)

9,915 (-4.2%)

6,606 (-3.0%)

303 (10.4%)

5,232 (5.4%)

5,939 (-4.6%)

1,203 (-20.2%) 

10,041 (1.3%)

6,853 (3.7%)

282 (7.1%)

5,460 (4.4%)

5,658 (-4.7)

1,271 (5.7%)

9,565 (-4.7%)

6,978 (1.8%)

257 (-8.8%)

5,406 (-1.0%)

5,955 (5.2%)

1,188 (-6.5%)

9,881 (3.3%)

6,914 (-0.9%)

2008

2007

2006

2005

2004

2003

2008

2007

2006

2005

2004

2003

2008

2007

2006

2005

2004

2003

2008

2007

2006

2005

2004

2003

2008

2007

2006

2005

2004

2003

2008

2007

2006

2005

2004

2003

Food Can Shipments: 
2003 - 2008

(Millions of Cans)

Coffee

Soups & Miscellaneous Foods

All Other Foods**

Fruit (Excluding Juices)*

Vegetables (Excluding Juices)*

Pet food

*2003 Fruit & Vegetable (Excluding Juices) data does include juices. In 2004, Fruit/Vegetable Juices were broken out into a separate category.
**Includes Baby Food, Dairy, Fruit/Vegetable Juices, Seafood and Meat & Poultry cans.
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(Millions of Cans)

Aluminum Can Shipments,Exports 
12 Ounce or Less
Over 12 Ounce & Less Than 1 Gallon
Over 1 Gallon

Aluminum Can Shipments, Imports
12 Ounce or Less
Over 12 Ounce & Less Than 1 Gallon
Over 1 Gallon

Steel Can Shipments, Exports
13.21 Gallons or Less (closed  by crimping or soldering)

Steel Can Shipments, Imports
13.21 Gallons or Less (closed  by crimping or soldering)

3,770.2
10.8

299.1

682.2
76.7

186.9

992.9

665.5

3,635
2.2

306.1

849.7
42.8

202.2

1,057

674.7

-3.6%
-73.8%

2.4%

24.6%
-44.2%

8.2%

6.5%

1.4%

4,361

3,135

1,226

2003

4,989

3,855

1,134

2006

4,454

3,221

1,233

2004

5,250

4,047

1,203

2007

5,140

4,024

1,166

2005

4,940

3,824

1,116

2008

89,580

9,577

99,157

2005

91,368

8,433

99,801

2006

88,351

11,795

100,146

2007

82,845

14,521

97,366

2008

2007 % Change
2007 - 20082008

General Line Can Shipments: 2003-2008 (Millions of Cans)

Beverage Can Shipments by Size: 2005-2008 (Millions of Cans)

*2005, 2006 and 2007 data includes aluminum aerosol cans.Total Aerosol* Other

12 Ounce All Other Total

Source: U.S. International Trade Commission

Can Manufacturers Institute  //  2008 Annual Report & Can Shipments Report22



CMI Executive Committee 2008

Ball Corporation
R. David Hoover
John Hayes
Harold Sohn

Can Manufacturers Institute
Robert R. Budway

Anheuser-Busch Packaging Group/  
Metal Container Corporation
Mike Harding
Kirk Norris
Tony Bhalla

Rexam
Leslie Van de Walle
William Barker
Harry Barto

Silgan Containers Corporation
Tom Snyder
Dave Bevan

CMI Member Companies 2008

Arcelor-Mittal Dofasco
AkzoNobel Packaging Coatings
ALCOA, Inc.
ARCO Aluminum Inc.
Ball Corporation
BWAY Corporation
Impress USA, Inc.
INX International Ink Company
Metal Container Corporation
Novelis Inc.
PPG Industries, Inc.
Rexam
Silgan Containers Corporation
Sonoco-Phoenix, Inc.
The Valspar Corporation
USS-Posco Industries
United States Steel Corporation, Tin Mill Products
Watson Standard
Wise Alloys LLC
W.R. Grace & Co.

Subscription Information:
Intended for survey participants and members of the Can 
Manufacturers Institute, monthly Metal Can Shipments Reports 
are mailed approximately 45 days after the end of each month.  
Quarterly reports are available on a subscription basis to 
government, public and private organizations, and individuals 
upon request.
 
Subscription Rates:
$600 per year for domestic annual subscriptions; $180 for 
a single annual report.  Rates include taxes, postage and 
handling costs.  Prepayment is required.   
Mail subscriptions to: 

Can Manufacturers Institute
1730 Rhode Island Avenue, NW
Suite 1000
Washington, DC 20036-3101
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1730 Rhode Island Ave NW
Suite 1000

Washington DC 20036-3101
t.  202.232.4677
f.  202.232.5756

www.cancentral.com


